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At LCCA you will benefit from: 

Specialist multi-arts institution.
Creative multi-disciplinary learning 
environment.
Highly experienced course leaders 
with strong industry experience.

Practical career-focused programmes.
Dedicated industry standard,  
facilities and equipment.
Excellent location in Central London.

To find out more 

+44 (0) 20 3535 1274 
info@studyinteractive.org
www.lcca.org.uk

 What You Will Study  

Semester One 
 - Media and communication theories
 - Researching media and 
communications: methodologies
 - Analysing media discourse

Semester Two 
 - Media audiences
 - Media, ethnicity and nation
 - Media, gender and identity
 - Media and religion: Pope Francis’ 
model of communication 
 - Media, ethics and journalism 

Semester Three
 - Final major project (dissertation)

Key Facts 
Delivery mode

Full duration

Intakes

Campus

Full-time

18 months

Oct / Feb

Online

 Entry Requirements  

Qualification
 - UK bachelor degree (any class)
 - or for overseas qualifications any 
NARIC recognised equivalence

Alternative
Applicants who do not meet  
the stated entry requirements may 
apply via our Mature Route. You 
will be asked to provide evidence 
of three year’s managerial work 
experience, plus transcripts of your 
highest qualifications achieved to 
date. Applications via this route are 
assessed on a case-by-case basis.

Minimum Age
21 years

Language
English proficiency: IELTS 5.5  
(5.5 in each component) or equivalent

 Career Progression  

After completing this course, you 
will have an enviable understanding 
of the industry’s inner workings. Use 
this to your advantage in any number 
of media roles or research positions. 
The third-semester dissertation will 
also enable you to pursue further 
academic success, for example by 
progressing towards a research 
degree (PhD, PGCE etc).

MA in

Media and Communications 
Global Media Pathway 
Media is a part of everyone’s life – it controls the news we see,  
the entertainment we consume, even the celebrity gossip we’re exposed 
to. It is a public-facing industry that comes under immense scrutiny  
from regulatory bodies and the public, and as such adheres to the strictest 
codes regarding issues of gender, ethnicity and identity.
 This master’s degree will give you a unique insight into this exciting, 
adaptable sector. You will explore the latest industry challenges,  
such as how organisations are battling to remain relevant in the era of 
smartphones and online consumption. You will see how communication 
policies are shaped, how globalisation affects output, and how political 
factors are driving change.
 If you’ve ever dreamed of working behind the scenes in media,  
this programme is essential for your personal career progression.
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